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ABSTRACT
This study aims to examine the effect of  media influence on the influence of  individual intention to donate blood donors. Data
were obtained through questionnaires that have been distributed to social media users who have no experience of  donating blood.
The sampling technique used was purposive sampling with a sample of  200. Hypothesis testing was carried out using SEM
(Structural Equation Model) analysis. The results in this study indicate that three hypotheses are supported and one hypothesis
is not. It can be interpreted that the donor's attitude is able to provide strength in increasing the user's intention to donate blood
through the effects of  social media and the interactivity of  social media which can communicate in two ways not because of  the
features of  social media.
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